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When our new CEO Helene
Svahn talks about the importance of adapting to change in
the industry, the same can be
said for Haldex Magazine. Since
the first issue in 1999, we have
continually updated its content
and appearance. Upon the 20th
anniversary of the magazine,
we take a brief look back at
some of the highlights we have
seen over the years.
There is also cause for celebration at Autotrasporti Pigliacelli: The Italian
company took top prize in our pan-European customer survey winning a
trip to Haldex‘s headquarters in Landskrona. Marco Pigliacelli and Massimiliano Ricelli even teamed up to avenge Italy’s failure to qualify for the
Football World Cup – I won’t say more than that for now.
Change is also in the air for our Haldex Select dealer Hofmeister &
Meincke in Bremen, and in more than one way. Whether it’s innovative
vehicle construction solutions, fast response in the spare parts business
or demographic changes in the employment market, the north German
company are making all sorts of changes to present themselves as a forward-thinking yet traditional company. Many parallels can also be drawn
with our French Select Partner PLUS – above all, when it comes to a sustainable staffing policy with a motivated and competent core team.

Diana Spieler
Marketing Communications Director, EMEA
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FLEET NEWS

SAFETY ON THE MOVE
From five branches on the Iberian peninsula, each with their
own workshops, cold stores and fuel stations, Primafrio offers
complete logistic solutions. One of its key business fields is fruit
and vegetable transportation from Spain and Portugal to European markets. Safety is key: The fleet, which consists of over
2000 vehicles, is equipped with the latest refrigeration and
alarm systems.
The Spanish company has worked with Haldex since its founding some 55 years ago. All trailers are equipped with Haldex
brake systems, but now Primafrio is going one step further and
fitting all new vehicles with TPMS tyre pressure control.

A VALUABLE GIFT

There was plenty to celebrate for Belgian company Transport
Macharis after they were named ‘Transporter of the Year 2019’.
Haldex was among those to offer their congratulations, with Haldex Benelux Sales Managers Dirk Vandeput and Thierry De Wilde
arranging a gift voucher for Haldex parts at local sales partner ICT
Truck & Trailer Parts. ICT thought it was a great idea and doubled
the voucher sum with their own contribution.
Pictured left to right: Thierry De Wilde (Haldex), Bert Bonte (ICT),
Marc Macharis and Nick De Muynck (ICT).

ESTABLISHED RELATIONSHIP

In a space of just 10 years, the partnership between the
Nijhof-Wassink group and Haldex has become something special.
After initial contact in 2007, around 75 percent of all trailers belonging to the international logistics company are now fitted with
Haldex EB+ and air suspension systems.
Nijhof-Wassink has around 400 trucks and 460 trailers deployed
internationally each day. The group has six subsidiaries in five countries through which it coordinates complete logistic solutions via
road, rail and water for the chemical and animal feed industries.

COLLABORATION

WINNERS!
Haldex and Belgian transporter Remitrans have teamed up to
demonstrate their good working partnership and shared safety
philosophy in a short YouTube video. The informative presentation takes a clear and detailed look at the intelligent EB+ Load
Transfer axle load management system, the Safe
Parking safety system and the Soft Docking
ramp approach aid.

Haldex not only offered a trip to Sweden as the main
prize for participating in its pan-European customer survey, there were also some valuable tablets up for grabs.
The Fahrzeugbau Robert company in Germany (top left),
H.Essers in Belgium (bottom left), and Botlek Trailer Services in the Netherlands (right) each got one.

The video can be accessed via ‘HaldexTV’ or the
QR code.
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The Italian company
Autotrasporti Pigliacelli
won first prize – a trip to
Haldex headquarters in
Landskrona, Sweden –
after taking part in our
recent customer survey.
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TRANSPORT

Failing to qualify for the 2018 Football World
Cup thanks to the Swedish national team is still a
painful memory for the Italians. So it didn’t take
long for Marco Pigliacelli and Massimiliano Ricelli to seek revenge when they discovered table
football – or ‘calcio balilla’ as it’s called in Italian
– in the break area at Haldex’s Landskrona plant.
The two Italians were soon battling it out against
two volunteers from the Swedish company, and
this time they emerged victorious. With quick
ball movements, precise passing and decisive
shooting, the match ended 3-2, which allowed
the Italians to finally banish their memories of
November 2017.
Thus the trip started on a high note for Haldex’s two
guests who had been invited to Sweden to see firsthand how the brake systems used in the majority of
their trailers and semitrailers are produced. Marco, son

Marco Pigliacelli (top, second from left) joins Haldex’s
group of experts

of owner Danilo Pigliacelli, and Massimiliano Ricelli,
the company’s long-standing quality, environmental
and safety officer, went to Sweden as representatives
of Autotrasporti Pigliacelli, a customer based in the
southern Italian province of Frosinone. Haldex treated
the pair to two relaxed days in Landskrona in southwest
Sweden as a prize for the company’s participation in a
pan-European customer survey. There were, of course,
opportunities to sample local specialities and to marvel at amazing sunsets over the strait that separates
Sweden and Denmark. But the trip was also about
getting to better know the products Pigliacelli uses in
its transport business on a daily basis. One example is
Haldex’s Safe Parking system, which the freight carrier
from Lazio is now installing in all of its semitrailers.
The Italians have rated the patented system highly for
many years now as it provides a real safety boost when
coupling and uncoupling their trailers.

Visit to the inner sanctum

Massimiliano Ricelli gives his verdict on lightweight
ModulT brakes

6

Haldex Magazine No. 39 Autumn/Winter 2019

Pigliacelli is a very loyal Haldex customer and the majority of the company’s Menci, Merker and Omeps
trailers run on SAF axles fitted with Haldex air disc
brakes. The freight carrier’s own workshops, staffed
by 35 employees, exclusively use original Haldex parts,
which are supplied by a well-stocked internal warehouse. There is no question as to the company’s professionalism when it comes to trailer maintenance and
repair, which is borne out by the fact that Pigliacelli

TRANSPORT

Tough conditions: All components undergo rigorous testing in the plant’s testing department, which includes high
load and wear tests

workshops are authorised to conduct statutory acceptance tests. But that’s not all: Since 2011, the company has been approved to perform warranty work on
Haldex products.
For many technical details, such as the new lightweight
ModulT air disc brake, one could clearly sense Marco
Pigliacelli and Massimiliano Ricelli’s enthusiasm during
the tour. The two were accompanied by fellow countrymen Marco Contoli, Managing Director of Haldex
Italia, and Alessio Paiusco, who is responsible for spare
parts at Haldex Italia. And their interest only intensified when they were taken from current component
production to the ‘top secret’ department where the
very latest products are under development. A group
of Haldex experts showed the Italian guests around
this ‘Area 51 for brakes’ and revealed some secrets
along the way. The brake testing department also
piqued the visitors’ curiosity, and they were impressed
by the rigorous testing all brake products made in
Landskrona undergo before being approved for sale.
The testing programme also includes high load and
wear tests on components, which are randomly sampled from batches ready for dispatch.

Autotrasporti Pigliacelli
Autotrasporti Pigliacelli’s roots go back to the
start of the 20th century, when Sisto Pigliacelli
began trading and transporting cereals. In addition to agricultural bulk goods, the company
started silo transport operations, with cargoes
including cement, in the 1960s. The tractor-trailers were driven by Sisto Pigliacelli’s sons
Romano and Elio. Today, more than 400 trucks
operate from the company’s site in the province
of Frosinone and its subsidiaries in Colleferro
(Rome), Salerno, Volpiano (Turin) and L’Aquila,
with the same number of drivers and a pool of
some 700 trailers. The company now transports
bulk and packaged goods of all kinds and control has passed to the third generation of the
family together with a memorable motto: ‘Movimenta il Futuro’ – ‘Move the future’.

But time never stands still, so the two-day visit flew
by and our guests were soon on a plane back to ‘bella
Italia’. They can look back on a successful visit where
they acquired a wealth of knowledge and even managed to redeem Italian football!

Autumn/Winter 2019
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TRADE FAIRS

SPOTLIGHT ON LYON
At the fifteenth Solutrans
in Lyon Haldex will be in
attendance once again:
HALL 3, STAND E136.

At this year’s Solutrans, Haldex will focus on four product ranges: ModulT air disc brakes, Grau actuators and
brake pads, the S-TCV trailer control valve for tractors and the Life
Seal+ spring brake.
To see a YouTube video of the latter
in action, simply scan the QR code.

Bon Appétit
Haldex will welcome you
with authentic Swedish
raw spiced salmon.
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INTERVIEW

SIX QUESTIONS FOR

HELENE SVAHN
Helene Svahn took over
as Haldex CEO in August.
We spoke with her about
motivation, plans for the
future and who she is as
a person.
Professor of Nanobiotechnology at the Royal Institute of Technology (KTH) in Stockholm, head
of Research and Development at Permobil and,
since 2018, Haldex board member: You already
have a very impressive CV. Why did you want the
job of CEO?
I am passionate about technology and I love a challenge! As a board member, you can set the strategy,
but you are not part of the team that actually makes
it happen. As CEO, I can drive change faster than before. I believe I have the network and the determination to make it happen. I will not be satisﬁed until
Haldex is a powerful player in this industry. We have a
very interesting journey ahead of us.
What attracted you to Haldex?
Its impressive history and the fact that transformation
is part of its DNA. An intrinsic ability to adapt to industry change is important, and I think Haldex has untapped potential in this respect.
When you talk about potential, what do you see
as Haldex’s greatest challenge?
The industry is changing, which creates opportunities for new technology and redefined market shares.
However, these changes also entail a new approach
to business focused on partnerships and other forms
of collaboration. I want Haldex to be at the forefront
of innovation and make a real difference. We have
plenty in place to attain a larger market share, and
we have untapped potential in our extensive knowledge, degree of innovation, global presence and sta-

ble customer relations. However, we need to pick up
the pace to stay competitive.
With that in mind, how would you describe your
own strengths?
I have vast experience managing international, highperforming teams with diverse skills. I am pragmatic,
fact-based, love a good challenge and believe in the
power of people when they take initiative and add
their own ideas to the mix. But foremost I will contribute my ongoing interest in technology.
Where does your strong interest in technology
come from?
Growing up, I spent a lot of time in my dad’s car repair
shop in Hudiksvall, so I was surrounded by cars and
technology. This led to the interest I have today. For
my studies, I focused on nanobiotechnology, which
is a fascinating combination of materials science and
medicine. I became a professor in that ﬁeld at age
34 and I was also named one of the world’s top 100
young innovators by MIT (USA), which is something
I’m very proud of.
What are your priorities outside of work?
I am a mother of two, Elsa who is eleven years old
and Axel who is nine years old. I’m originally from
Hudiksvall in northern Sweden and still spend every
summer there with my family. It’s important to find the
right balance of family, friends, health and career. But
I must admit, it is quite a challenge when you enjoy
your work as much as I do!
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THE SUM
OF ITS PARTS
Bremen-based Hofmeister & Meincke is built
on tradition and clear plans for the future.
Many different elements fit seamlessly into the process.

There is no shortage of parts suppliers. But those that
build their own vehicles and have over 100 years’ experience are somewhat of an exception. Bremen-based
Hofmeister & Meincke proves that these three attributes can be combined successfully. The company
runs its parts business from a site in Arsten, a southern suburb of the Hanseatic city in northern Germany. Its vehicle construction halls are located just a
few minutes away in the neighbouring area of Weyhe. As Production Manager Eckhard Wandtke leads
us through the buildings in Weyhe, one immediately
senses that the engineer is in his element. As he pre-
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sents the various construction kits, load-securing systems and multi-function boxes produced here, time
and again he returns to the design features that characterise the company’s products: ‘For example, various
types of flooring are available. At IAA 2018, we introduced our new aluminium floors with recessed rubber inserts as anti-slip protection. They are light and
robust, and the inserts are easy to replace if they are
damaged. ‘We strive for impact-resistant products;
we even weld aluminium compounds and not many
do that’, he adds. Side panels are clicked together, similar to parquet, or screwed together with rods

HALDEX SELECT

and the various systems individually designed. ‘Our
“multi-frame” floor assemblies, for example, are available up to around 26-tonnes and are adaptable to
changing requirements. Similarly, we also offer extrarobust, galvanised assemblies for the building materials trade’. He summarises with a wink: ‘It’s a bit like
IKEA, just adapted for vehicle construction’.
Basically, Hofmeister & Meincke produces boxes and
box systems for light and heavy trucks, as a kit or – notably in classes up to 5.5 tonnes – completely pre-assembled. Especially lightweight construction has proved

One of Hofmeister & Meincke’s specialities is box bodies
for transporter chassis.

Autumn/Winter 2019
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HALDEX SELECT

popular among constructors. Alongside aluminium,
‘HolyPan’ panels, a type of glass-fibre-reinforced plastic of ultralight honeycomb construction, is the main
draw. ‘With a thickness of 25 millimetres, we’re looking at only 4.5 kilograms per square meter as opposed
to 14 to 15 kilograms for comparable aluminium’, emphasises Eckhard Wandtke. As we walk through the
materials warehouse, he touches on another feature,
which, in an era obsessed with
‘just-in-time’, almost seems an
anachronism: a permanent and
generous stock of raw materials and semi-finished products.
‘We have around 480 tonnes
of aluminium stored here.
This enables us to act quickly
on every order and deliver on
time. We work in two-and-a-half shifts from 03.00 to
22.00 and lots of shipments are sent overnight’. Fast
response and delivery – these key words apply to the
equally crucial spare parts trade. The company relies
more consistently than others on digitisation for order
entry, order processing and in distribution. ‘Printed
catalogues are becoming less and less relevant’, says
Managing Director Alexander Pederzani. ‘Since being

acquired by the Fricke Group in 2013, we have continued to forge ahead with digitisation. Our online shop is
now our most important sales tool and we are currently developing our own app. We want to take a leading
role in these areas in the future and continue to consolidate our position’. In order to achieve this, Alexander
Pederzani wants to integrate suppliers into the overall
concept. In Haldex’s case, this means integrating the
Trailer Application Guide and
the Findex product catalogue
into Hofmeister & Meincke’s
own systems in the future. In
terms of the product range,
Alexander Pederzani is already pursuing a clear strategy: ‘We generally supply all
safety-related components in
OEM quality’.
Whether the parts trade or vehicle construction: ‘Demographic change is affecting us too, similar to the
professional drivers industry’, says Alexander Pederzani. ‘This is a challenge we need to face head-on. That’s
why we are investing heavily in a sustainable HR policy’. Internal training and development is, therefore,
another key building block in the overall concept.

Production Manager Eckhard Wandtke: ‘It’s a bit like
IKEA, just adapted for vehicle construction’

The company’s internal vehicle construction process is
characterised by practical innovation, such as aluminium
flooring with rubber inserts

‘Demographic change
is affecting us too, so
we are investing in a
sustainable HR policy’.
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HALDEX SELECT

1908
The company has been
active in the technical
wholesale trade since
1908 and now splits its
business between commercial vehicle parts and
vehicle construction.
•	Part of the Fricke Group since 2013
•	EUR 100 million turnover in 2018

Internal training and professional development is a key component of Hofmeister & Meincke’s corporate strategy

52.000
52,000 m² total
storage space.
•	EUR 27 million stock value
•	70,000 items available, including
own brand ‘Master’s Best’ and full
Haldex range, including agricultural products
•	Automated small parts store
•	Around 400 employees and
40 apprentices

16
 6 locations in Germany +
1
1 in Czech Republic
• Target groups:

Managing Director Alexander Pederzani is increasingly focused on tools such
as the online shop and sales apps

- Commercial vehicle workshops
- Fleets
- Municipal companies
- Vehicle manufacturers
- Metal processing companies

Fricke Group
The company, founded in 1923 by master smith Dietrich Fricke, is
today one of Germany’s largest private traders in the agricultural
technology sector. With close to 2,700 employees, the group, whose
annual turnover is around EUR 800 million, is based in Heeslingen
in Lower Saxony and represented at 64 locations in 21 countries.
Its various divisions include trade in agricultural machinery, garden
technology, commercial vehicles and spare parts.

Autumn/Winter 2019
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YEARS

1. AUTUMN 1999
Where it all began:
Just over eight pages,
our first issue focuses
on the European Truck
Racing Championship,
refrigerated truck giant Lamberet and new
strategies in service
and distribution.

2000

2001

2002

2003

2004

6. SPRING 2002
The magazine grows
to 12 pages with the
expanding Select network as a key topic,
which it still is today.

2005

2006

2007

2008

26032008 Haldex Magazine GB.qxd

26.03.2008

16:55

2009

Seite 1

MAGAZINE
ISSUE No. 16 SPRING 2008

Issue No. 11
Autumn 2005/Winter 2006

THE CUSTOMER MAGAZINE OF HALDEX EUROPE

Targeting
11. AUTUMN 2005

the European
Trailer Market

Specialist Benalu
Selling payload

16. SPRING 2008

Ingeniously simple
Diagnostic software DIAG+

Practical tips
Correctly operate COLAS®+

A matter of millions
Alfdex makes engines cleaner

Anniversary
Ten years of Haldex Europe

MODERN TIMES IN MOSCOW

EU expansion to the
east drives trailer market growth. This issue
highlights Haldex in
Poland and trailer manufacturer strategies.
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In this issue
Europe’s No 1 –
Schmitz Cargobull
Growth
Page

4

Telematics:
TTM in
Field Test

Page

5

Flexible
solutions

Page

6

Focus on
Spain

Haldex at Kortrijk Xpo Belgium
25. – 29.11.2005. Stand No. 110, Hall 1.

Page

10

Four more pages, now
16 in total! Our attention turns eastward to
the booming Russian
market as a central
theme.

y

TRAILER MANUFACTURER
INTERPIPE VAN

www.haldex.com

20 YEARS OF HALDEX MAGAZINE

On the cusp of the 21st century in 1999:
Bill Clinton faces questions over the Lewinsky affair,
Europe witnesses a total solar eclipse, Vladimir Putin
becomes president of Russia, the world’s population
exceeds six billion and the first issue of Haldex
Magazine is published.
Around 1.5 million characters have been typed and more than 1,700 images printed; vehicle and
axle manufacturers, fleets, distribution and service centres have been profiled; markets have been
analysed; detailed reports about trade fairs such as IAA, Solutrans, Agritechnica and Automechanika
have been featured; and research and development stories as well as information and user tips have
been published: Haldex Magazine’s 20-year history covers a wide range of topics from technical and
practical issues to markets and customers to people and companies. To mark our anniversary, let’s
look back at a few important milestones.

Magazine
issue no. 21

ISSUE No. 28

Autumn/Winter 2010

28. SPRING 2014
Turkish Trailers
cuStomiSed mAnufActuring, Strong exPortS

‘Creating Value’ is the
theme of IAA 2010,
and it is also reflected
throughout this issue of
Haldex Magazine. The
main topic is the new
generation of ModulT.

2011

HALDEX

ISSUE No. 34

Innovative Vehicle Solutions
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21. AUTUMN 2010

2010

SPRING/SUMMER 2014

MAGAZINE

the Customer magazine of halDeX euroPe

Frappa
Piek-certified refrigerAted trAiler SPeciAliStS

NEW PARTNERSHIP
Haldex and TRANSFRIGOROUTE

Tyre pressure MoniToring
innovAtive Solution from HAldex

Haldex ts
HigHligH

new Brake generaTion

ModulT

a Powerful lightweight

CBM SPARE PARTS
Everything a bus could need

2013

2014

TURBOSOL SERVIS IN THE CZECH REPUBLIC
Service in grand style

NEW
R&D CENTRE

A subtle visual makeover and another milestone for the company:
Haldex builds a new
R&D centre at the MIRA
Technology Park, UK.

Consolidated expertise

www.haldex.com

2012

BLOMENRÖHR FAHRZEUGBAU
Low loaders with flair

www.haldex.com
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2016

SPRING/SUMMER 2017
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LOGISTICS PRO’S
L.I.T. Group strategy

TRAILER AXLES

AGRICULTURAL ENGINEERING

Jost relies on Haldex

Safety first

COMPLIANCE

VEHICLE CONSTRUCTION

FTA has ‘Vision’

Fliegl: A success story

THE CUSTOMER MAGAZINE OF HALDEX EUROPE

www.haldex.com

Innovative Vehicle Solutions
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34. SPRING 2017
A
fully
revamped
layout and exciting
mix of topics: Haldex
Magazine has even
more variety.

39. AUTUMN 2019

LANDSKRONA
TOUR
ANNIVERSARY

SUM OF ITS PARTS

The 20th anniversary of Haldex Magazine

Hofmeister & Meincke in Bremen

SHOW IN LYON

GOOD LOCATION

Haldex at Solutrans

PLUS Group in Metz

Innovative Vehicle Solutions

20 years, 20 pages: The
anniversary issue is jampacked. Publication coincides with the Solutrans trade fair in Lyon.
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SELECT PARTNER

THE RIGHT PLACE
Metz: One of the most
beautiful cities in France,
an ultra-modern hybrid
bus system and a successful partnership with
Poids Lourd Utilitaire
Services (PLUS).

The residents of Metz have always been proud of their
city, and rightly so: Approximately one million tourists
visit every year. This city in eastern France has been
making an impression for years, thanks not only to its
picturesque old quarter, venerable cathedral or railway
station, which is without doubt the most beautiful in
France, but also to its Pompidou arts centre, modern
bus system (METTIS) and its rich and varied economy. It’s in this lively city that the company Poids Lourd
Utilitaire Services (PLUS) can be found. The PLUS Group
specialises in spare part supply and technical solutions
for heavy goods vehicles, coaches, buses, and industrial
and utility vehicles. It also provides replacement parts
for METTIS.
The head office of the PLUS Group, which was founded in 1981 by Jean-Pierre Treize, is close to the city
centre and the A31 motorway, which carries traffic
from eastern Europe towards Luxembourg and then
on to Rotterdam. ‘This commercial and industrial area,
located equidistant from two motorway slip roads,
means we benefit from an extremely advantageous
location’, says David Ogé, Commercial Director of the
group. There is little doubt that this location, in combination with a clever business policy under the guidance of Philippe Morhain, Director General of the PLUS

16
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SELECT PARTNER

PLUS Group
•	Ten sites in Alsace Lorraine
•	180 team members employed
in workshops, truck refinishing and spare part shops
•	Metz logistics platform
with an area of 3,000

m² and
around 280,000 replacement
parts in stock, including the
entire Haldex product range
•	Spare parts delivered
throughout France

David Ogé (front left) and Camille Thomas (front right) and colleagues in
September 2019 organising a Technical Day.

Group, has contributed to the phenomenal success of
this family business. Today, in addition to its head office, the PLUS Group has nine branches in Lorraine and
Alsace. ‘We are members of the G-TRUCK network, a
leading group of spare part distributors for industrial
vehicles, but we’re still an independent company’, David Ogé explains. The Metz site is particularly proud of
its logistical operations, which deliver spare parts all
around the region.
During the workshop visit, David Ogé banters with his
colleagues. ‘We try hard to preserve a familial atmosphere’, says Camille Thomas, Marketing Director. It’s
not surprising, then, that most of the 60 head office
employees have worked there for many years. It’s
also important to maintain good relationships.
‘Once or twice a year, we organise outings

to strengthen our team spirit’, says Camille Thomas. It
might be go-karting, bowling or, planned for this year,
a visit to a wildlife park. Establishing good
contact with clients is also crucial. Open
days organised by PLUS every year are
an excellent opportunity for long-term
suppliers such as Haldex to present
their most recent developments to
an audience of true professionals. ‘A
Technical Day also means we can
spend time with our clients in a relaxed atmosphere’, adds Camille
Thomas. ‘Cross my heart, our
employees help organise these days,
and they do so
enthusiastically’.

Autumn/Winter 2019
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PRODUCTS AND SERVICES

TIPs

DID YOU KNOW?

Grau 24/30 actuator
The Haldex brand Grau now includes a 24/30-inch actuator. Key features of this robust and durable product include a double O-ring seal in the midsection, an
epoxy-coated spring and a steel inner rod. The travel
indicator provides visual information for proper brake

adjustment. Like all Grau products,
the actuators comply with Haldex’s
high quality standards and are fully
covered under warranty.

To product data sheet

Grau air tank
Under its Grau brand, Haldex has expanded its range
of steel air tanks. The full range now includes reservoirs
from 10 to 100 litres in capacity, 206 to 396 millimetres
in diameter and 4.5 to 27.7 kilograms in weight.
All steel air tanks conform to EN286-2, are fitted with
M22x1.5 end ports and accommodate pressure up to
12.5 bar.
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To product overview

PRODUKTE UND SERVICE

FAQs
Trailer Application Guide:
new version
A new version of the Trailer Application Guide has
been available online since June at www.haldex.com.
Whether it’s finding the correct vehicle manufacturer plan, service assistance for
the workshop or alternative
spare parts, the Trailer Application Guide is available to
customers as a free service
on the Haldex website.
To the Trailer Application Guide

INSTALLING EB+LWS

How should I install the EB+ LWS in order
to avoid damage?
Haldex Lining Wear Sensing (LWS) integrates
several wear indicators at a joint analogue
input on the EB+. Haldex provides a detailed
guide for workshop installation or original trailer manufacturer fitting.
During installation, mounting points A and B as
shown in the diagram (M6 screw and cable tie)
must be used, i.e. not A or B.

ISO 7638
CONNECTION PROBLEMS
When it comes to problems with the trailer
ABS/EBS, the cause is often faulty couplings
between tractor and trailer: Pins in the trailer socket could be bent and/or the connector
on the spiral flex cable could be damaged.
Haldex therefore recommends to always carefully check the tractor connector and trailer socket
before joining them. Haldex has created a Product Bulletin about checking and aligning pins
and how to proceed in the event of a problem.

EINBAU EB+ LWS

bent pin
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ROBUST
TECHNOLOGY

Alternative Quality Spare Parts
The demand for lower-cost alternatives for older vehicles is rising.
With Grau you can count on an established brand that stands
for robust and solid engineering, offers proven quality and great
value for money.

www.haldex.com

Grau product range

